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The Anniston Advantage

Welcome to Anniston—a city of arts and parks, of excellent public and private
schools and livable neighborhoods. Led by a brand new city council and city manager,
Anniston is on the move.

The Anniston Advantage means unmatched recreational opportunities,
including nationally recognized bike trials, mountain climbing, and rafting. It is
small town charm combined with interstate access to nearby Birmingham, Atlanta,
and Chattanooga. It is a vibrant city committed to the enhancement of economic
development which stands ready to accommodate the needs of new and expanded
business.

Our thriving arts community exemplifies the Anniston Advantage. Home to world-
class museums, concert series, and community theatre, Anniston is the region’s
hub for arts and culture. Our restaurants and nightlife options provide a strong
entertainment base for downtown employees and local residents alike. Our historic
downtown plays host to annual bike races and music festivals.

This former industrial and military city is transforming into a quality of life mecca.
Community residents have rallied behind the process to create the city’s first
strategic plan, which will serve as Anniston’s blueprint into the 215 century.

As Mayor, | welcome you to our city and invite you to discover the many great
things that comprise the Anniston Advantage. We look forward to adding your
business to the list.

Please contact the City Manager, Brian Johnson, at City Hall for more information at
bjohnson@annistonal.gov or 256-236-3422.

Vaughn Stewart

Mayor, Anniston Alabama
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alabamaforeverwild.com

Securing Your State Parks
and Recreational Trails
for you ...

What is your fore\/ev WI/O(
Land Trust Program?

Established in 1992, this program secures .
public lands for you, forever! Providing a

/‘// 3\
legacy for future generations. (without tax dollars) Fm

YOUR public lands include: VV I l D
e State parks ' _

* Public hunting and fishing areas LAND TRUST
e Habitats for wildlife,
e Clean water and air protection

¢ New recreational trails for hiking,
backpacking, mountain biking,

A

Forever Wild. Forever Yours. !

FOREVER WILD SUPPORTS OUR ECONOMY
WITH TOURISM, JOBS AND A CLEAN -

R TR e ENVIRONMENT AND: IS WISELY FUNDED,
and fishing = . RELYING ON NATURAL GAS LEASES
; _ AND NOT TAX DOLLARS!
Over 220 m|les Of new tralls and | Managed by The Department of Conservation and Natural Resources.
200 more to come. . :

A3 LN\ % '
5 (’;; The Alabama Department of Conservation and Natural Resources does not discriminate on the
@ 2 d . E 7 basis of race, color, religion, age, gender, national origin or disability in its hiring or employment
Facebook.com/ALforeverwild RN 1 /$  practices nor in admission to, or operation of its programs, services or activities.
o T § .




Anniston City Council

Back Row L to R: Seyram Selase Jay Jenkins David Reddick
Seated L to R: Mayor Vaughn Stewart , Millie Harris
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Alabama State Parks

A Perfect Choice in Any Season
Alabama State Parks offers lodging options ranging

from camping to upscale cottages with water views.

Other activities and amenities include:

Golf Dining Biking
Meeting Boating Fishing
Rooms Hikin Birdin

i aﬂi{ W/‘e'/

N A 1ADATIC
Visit www.alapark.com STATEPARKS |
fOI‘ morec information. - 1-800-ALA-PARK  pwmomees




City of Anniston Updates
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' o mileage and traffic and promise

an influx of tourism dollars and
commerce additions. Development
at McClellan is brisk and efficient.
A major development is underway
with transforming value property
into a retail/shipping hub.

Anniston has many moving pieces nearing completion
and ready to be integrated into a master plan. The focus
on ecotourism has unified the goals for the city council and
staff. The enthusiasm to improve the image and future
business landscape has captured everyone’s imagination
and has evolved into a collective effort.

The most important element of transforming the
northern end of Anniston is the impending completion of
the Veterans Parkway. This main artery will supply traffic
from Interstate 20 in mere minutes. It will serve as a
conduit for attracting industry to the former Army base
while also cutting drive time. Connecting McClellan to
U.S. Highway 21 will bridge a long needed junction to U.S.
Highway 431, and also connecting Iron Mountain Road
with the city of Jacksonville, just scant miles from the last
fort gate. With all three major inlets intersecting at one
point, a significant hub has been created at the site of the
current Anniston Middle School.

The Anniston Board of Education plans to close the
middle school to capitalize on the city council’s efforts to
create a central location for proposed retail outlets and
supporting businesses, balancing education with economic
development. Once the middle school is relocated closer
to the center of town, the proposed hub can be sold to
developers already in place and to like minded retailers
that want to coexist within a bigger center.

With unfettered access comes a clear shipping
thoroughfare at the interchange. This increase in total
traffic each day, combined with the 30,000 that already
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travel through the city, will increase opportunities for the
27 acres of adjacent land that Anniston owns beside the
school site.

Across the highway from the hub is a primary road
feeding access to McClellan. Much progress has been
made on the property with more to come. The McClellan
Development Authority plans to clear 60 acres on their
outskirts leading up to the retail hub. This land can be
developed for commercial use and should add more appeal
for the retail hub.

Once inside McClellan, possibilities abound. The
completion of the Industrial Park is in sight, and the
connection of Pappy Dunn Boulevard to Iron Mountain Road
signifies infrastructure hurdles being met with amazing
efficiency. Much of the former military installation has been
repurposed, with progress mounting each day. City Manager
Brian Johnson touts the new assisted living segment of
McClellan. He says, “We have all of the amenities that are
needed for retirees. They want efficient spaces with lots of
recreation. They want golf courses. They want easy access to
shopping and medical care. We have all of that in place”.

Johnson, a former infantryman, is excited about all of the
marketable pieces of McClellan. “This city council is ready
to put their foot on the gas of progress. | want to put my
foot on top of theirs. McClellan was one of the reasons why
| took the job”.

MccClellan Development Authority Robin Scott supports
Johnson’s stance. “We can attract different people to
McClellan. We can attract retirees and industry. We can
offer affordable housing. We have 900 residents that
already live here. We have the retirement community on
the way. We offer hiking and golfing. Across from the main
traffic circle, we have a commercial district on 20 acres
with eight buildings for sale that can be boutiques and a
farmer’s market.”

Scott added, “ We have commercial buildings for sale.
Developers and private equity firms can come in and shape
the existing property for their needs. We have spacious
acreage for development. While we are preparing for
redevelopment, we are also demolishing buildings that are
no longer viable. We are also very focused on building a
retail base that can offer immediate jobs. There is space for
all of that.”

McClellan Development Authority Board Chairman Phil
Webb expanded on the growth potential of the huge fort.
“We have land to offer. It's our greatest asset. We have tax
abatements available for incoming industry. Infrastructure
implementation is going to bring jobs”.

Webb was quick to praise the efforts of Senator Del
Marsh for his involvement in bringing the project together.
“He realizes our needs. He knows about the job losses we
incurred. He was a catalyst for the regional approach this
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project has taken on. | cannot emphasize enough how he
pulled the whole county together and also cities together to
recognize the importance of McClellan to this county”.
Anniston’s Parks and Recreation Director, Stephen
Folks illustrated the thriving amenities at McClellan. “Our
biggest attraction is our award winning Aquatic Center. But
all of McClellan is a recreation destination. In addition to
the Aquatic Center, we have an 18-hole golf course being
enhanced with additional irrigation and five soccer fields. Our
soccer programs are really taking off. We have the ability to
have kids as young as three years old to play soccer with us.
We have five baseball fields that will soon also be certified
as softball ready. When we’re done, they will be comparable
to any college softball field. We also have a great football
field with a brand new walking track around it. There is a new
duck pond. We have a beautiful pavilion for weddings. We
just have so much to offer”.
Mr. Folks quickly added that the Senior Citizens
Center at McClellan is a priority for the staff at Parks and
Recreation. “We have a great facility that serves our senior
citizens. We also are proud to take care of our citizens with
special needs”. The philosophy at Parks and Recreation
is “quality over quantity”. We're not interested in having a
bunch of unutilized parks. We've closed some that were

underused. We want the ones we have to be great. We're
focusing on making sure that all of our facilities carry a
high degree of quality”.

Councilmember Millie Harris is also excited about the
synergy that comes with new industry and retail at McClellan.
She says, “Retail sales make up a large portion of our
budget. Once we add new retail outlets, we can concentrate
more of our budget on attracting more jobs. We're really
focused on jobs for our citizens.”

Assets in Anniston are always discussed with an eye on
ecotourism. The Coldwater Mountain Bike Trails now offer 25
miles of trails, with another eight additional miles expected
to be completed by the end of winter. The ultimate goal is
to feature 70 miles of continuous trails, which should be
finished in three years. Anniston’s bike trails are now certified
as a bronze level ride center with an eye climbing toward
being a silver level park. Anniston is diligently working with
International Mountain Biking Association to bring the trails
to gold level status, of which there is only one center in the
United States.

Progress on the trails may appear to be quick, but this
endeavor has actually been 13 years in the making. The
Northeast Alabama Bicycle Association, led by Mike Poe,
was instrumental in making the trails a reality. He explained,




Getting to know us
IS Good Business!

Looking for a
company retreat
or team-building
exercise?

1470 SENTINEL DRIVE

. e £

Bring your staff to the CMP Marksmanship
Center for a challenging, fun evening!

If you're looking for a fun way to re-energize your staff, bring
them out for a challenging evening of fun at our state-of-the-art
airgun range. It's the same place where the 2012 U.S. Olympic air
rifle and air pistol teams qualified for the London Olympics.

It's a great place to discover, learn and compete in a safe and
friendly environment! Call us today for details.

256-835-8455 1470 Sentinel Drive, Anniston NWwW.TheCMP.org
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“ We approached city government, the Spirit of Anniston,
and the State Lands Division. Once an alliance was formed,
we began to formulate a plan to make trails. We received
funding from the city of Anniston and Eastman. We have
received money from ADECA in Montgomery. A lot of the
funding was secured through the state’s Recreational Trail
Program. The land trust was made available to us through
the state’s Forever Wild organization. This project doesn’t
happen without them. We also received money from SORBA,
the southeastern arm of IMBA.”

Poe added, “It was a long process, but that worked to our
favor. The timing was right for IMBA to establish themselves
enough that they could be a key component in designing the
Coldwater Mountain trails and implementing the plan.”

Poe and Patrick Wigley, owner of a local bicycle shop,
approached Eastman about providing land. Eastman
representative Gayle Macolly explained,” Mike and Patrick
came to us about providing the Coldwater land that we
owned. It tied in perfectly with our remediation plans for
Anniston and environmental obligations. We provided clean
soil to be used as caps. When the soil was gone, we used that
land as a trailhead. We have also provided soil to the city of
Oxford for ball fields and parking lots. We have also helped to
fund a conceptual design for a new trailhead. Eastman is very
interested in bringing benefit to the community as a whole.”

A sister project for the Coldwater Mountain Trail system
is bringing the Chief Ladiga Trail into downtown Anniston.
This bicycling trail connects with the Silver Comet Trail at
the Georgia state line and runs through Anniston, currently
ending at the Michael Tucker Park. The city is negotiating with
landowners to buy the missing pieces that will connect trails
with the multi-modal station in downtown Anniston.

The most notable aspect of this trail system is that it will
enable bicyclists to travel by train into Anniston and ride
the trails and enjoy the city without needing a car to do
so. For instance, if one wants to travel from Atlanta on the
Silver Comet Trail, they can arrive by rail and the city will
offer lodging and bike amenities within downtown. A return
by train will accommodate their bikes and gear. There are
other abandoned railroad tracks that can be integrated with
Chief Ladiga to offer more trails. Once completed, a group of
bike enthusiasts could begin in Maine and travel bike trails
all the way into Alabama. The Pinhoti trails would be their
introduction to our state until they hit the Ladiga trail system.
From there, a short ride to downtown Anniston awaits them.

Anniston’s leaders are committed to ensuring success

along the trails. They recently purchased the Victoria Inn, a
classic hotel that has housed celebrities includin Bob Hope
and Neil Diamond. Councilmember Harris adds, “We will
retrofit the Victoria with bike racks and other touches to
make our bike riders more comfortable. We plan to place
bike racks throughout downtown sidewalks to make shopping
and eating easier.”

The city council is actively exploring attractions to
complement the trails. Councilman David Reddick cited
a study that was recently completed about more outdoor
amenities. “We’'re looking at a water park that will feature
kayaking and zip lines attached to the trails. If we can get it
done, hotels with a convention center would make sense.”

Most of these changes have happened in the last year.
This is testament to the fervor that Anniston employs when
chasing progress. The council, city staff and a group of
determined stakeholders are working vigorously to utilize the
vast riches at hand. Anniston is striving hard and producing
results with the promise of new investments and jobs.
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Anniston Strategic Plan

Many communities suffer from hard
times. Cities may be brought down
because of weak leadership, economic
factors or even indifference. Some
never recover. Some limp along, which
may be worse than total collapse.

Anniston was once one of those cities. A military
installation closure and infighting over what to do
with the immense property stalled progress for over a
decade. A quarrelsome city council divided itself every
two weeks. Imagined slights and back room deals
threatened to put Anniston under. The city was feared
to be running out of time to reset. Calhoun County’s
financial center and county seat decayed each year.
Storefronts shuttered and neighboring counties
capitalized and shined like new pennies, stuffing their
coffers and building bigger schools.

In November of 2012, Anniston residents crowded
the polls and voted in a new council. This diverse
collective promised energy and most importantly,
teamwork to bring about change.

Every comeback starts with a plan. Anniston’s
started a few years ago, unbeknownst to everyone
involved, including the newly elected mayor, Vaughn
Stewart. His son was interning for the Anniston Star
and was assigned a story on Little Rock, Arkansas.
The article was about the resurgence of the town and

how the city leaders pulled it off. Stewart recalled
the article as he ran for mayor and averred to do the
same with Anniston should he win. While running his
campaign, one common theme cropped up with each
candidate. A master plan was needed to bring back
the Model City.

Shortly after winning, the mayor reached out to
Chattanooga, a thriving tourist attraction and bustling
city. Once labeled the country’s most polluted city,
Chattanooga was admittedly a mess. The city realized
that a master plan was needed and brought in a
team to bring them back. Keystones of the plan were
cooperation from neighboring counties and a renewed
sense of pride in the assets they already possessed.
Chattanooga is now testament to the lasting success
that these plans provide and they continue to do
micro-versions of their original plan, tweaking it to deal
with obsolescence.

Armed with recommendations from some comeback
cities, the mayor and council settled upon ACP, a
distinguished planning outfit from Ohio. ACP Visioning
and Planning was instrumental in providing the
blueprint for the Chattanooga comeback. One of the
integral ingredients was reversing the pollution tag
that suppressed the town from attracting business
and retaining existing industry. Mayor Stewart and the
council voted and ACP was hired to start the Model
City’s renewal. ACP principal Jamie Greene has guided
the Anniston planning process since its inception and

Councilman Jay Jenkins called the strategic plan “the smartest
thing we’ve done together as a council”. He added, “This plan will
embrace the citizenry to help craft the city’s direction”.
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has been genuinely impressed by both attendance and
the ideas offered by the committee and its citizens.

Hard working individuals from the community were
elected to the steering committee and key working
points from the GETT MOVING studies from 2011
and the council’s own listening tours were integrated
into the framework. That particular focus group found
that citizens were most concerned with jobs and the
educational system in Anniston. The group identified
groups that needed representation and a voice not
traditionally heard at city hall. Reaching out to the
underserved groups lends credence to the “One City,
One Voice” credo that Mayor Stewart has preached
since day one of his term.

Three public hearings brought several hundred
citizens in to trade ideas, give suggestions and
honest feedback to the council and city staff. The
concentrated areas in the work sessions were
education, economy, social services, transportation
and leadership. Dialogue for these areas was varied
and uplifting. These five subjects weren’t the only
ones discussed. Encouragement to bring up unlisted
items was central to the process. Councilman Seyram
Selase noted, “Every successful comeback has a
central theme-using a ground up process, not a top
down approach coming from the city government.
Most longstanding projects start within the
community. As a council, we want to concentrate on
evidence based processes that work and also include
the citizens”.

The listening tours have concluded and value
input has been gleaned from all that attended. The
interaction with ACP will wrap up after the first of
the year. Discussions with the school board are
ongoing. Engaged steering committee members are
disseminating information and gathering feedback.
The plan has revealed low hanging fruit that can be
implemented immediately. “Working closely with the
city manager to make code enforcement uniform is
easily done”, says Selase. The councilman also vowed
that the council could make an immediate impact on

city transportation. “ A revamp of the transportation
system to bring it up to date and give clear info is a
goal. We want to continue to also keep it safe to ride”.

Councilman David Reddick summed up his
experience with plan by saying, “ By listening to our
citizens, it enables us to unify our collective agenda.
I'd also like to point out how impressed | was by the
turnout. We had more attend than in bigger cities.
Anniston could be an example for other cities that are
thinking about doing a similar plan”.

Councilman Jay Jenkins called the strategic plan
“the smartest thing we’ve done together as a council”.
He added, “This plan will embrace the citizenry to help
craft the city’s direction”.

These listening tours have been beneficial as a
learning tool and also to bring everyone together in one
place. School board members are actively participating
and have passed out their own surveys regarding the
qualities necessary for a new school superintendent
for the high school. The present superintendent is
retiring in 2014. The infectious attitude for teamwork
has filtered into every segment of the city and adds to
the momentum shared by the council and its citizens.

Council member and former teacher Millie Harris
wanted to elaborate on data provided about education.
She stated, “We found out that citizens want to focus
on vocational schools and skills programs. We have a
welding program and a beautician school. We need to
add to those initiatives to supply local business with
workers. We will supply them with skilled labor and
keep the jobs local. We've seen that citizens want our
children to partner with Gadsden State Community
College to ensure that they are suitably trained”.

When a city begins to pick itself up, an inevitable
sense of fixing issues quickly is often the norm. That
comes with a different set of perils, and is something
that the mayor is eager to avoid. “The city hasn’t done
any plan of this magnitude to my knowledge. We're
excited to be able to let the city speak to us about what
they want. That is going to take time. When we gather
the facts, we’ll be ready to get it done”.
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Research & Technology Park and Industrial Park Master Plan
Calhoun County, Alabama
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McClellan Compact

Fort McClellan was a boon for Calhoun
County for many decades, as it propped up
the local economy, kept classrooms full
and exposed many to the diverse cultures
native to the military. It was commonplace
for soldiers and their families to shop
in town and buy houses in surrounding
communities. However, once the military
base was closed, the negative economic
impact was profound.

Fast forward to 2012 when the surrounding
towns began to realize that with collaboration and a
clear directive, the pace of economic development
could be accelerated. The McClellan Area Regional
Development Compact will utilize pieces already in
place and undertake the momentum that can only
begin when communities work together.

The two main goals of the compact are jobs and
infrastructure at the former military installation. Two
of the early architects for the alliance were Anniston
Councilman Jay Jenkins and Calhoun County
Commissioner Tim Hodges. Once they secured
financial support from the outlying towns, ALDOT
offered a grant of $950,000 to cover infrastructure
and paving half of Pappy Dunn Blvd. The compact
will cover the rest of the balance. Once Pappy Dunn
Boulevard is finished, it will connect more of the park
to access points and encourage investment in the
park from both county and nationwide interests.

City Planner Toby Bennington asserted the
compact’s importance. “This is a holistic process.
This will help not only Anniston, but also the county.
We can all collectively market the area with a much
broader voice”.

The Alabama Transportation Rehabilitation and
Improve Program (ATRIP) offered a road and bridge
grant for $5.3 million that required a 20% match for
completion. This will connect Iron Mountain Road
to U.S. Highway 21. U.S. Highway 21 is a major
artery that connects downtown and the northern
part of Calhoun County. Once it is all connected, the
route continues along U.S. Highway 21, which will
connect with U.S. Highway 431, the best way to reach
Huntsville and other northern cities that border parts
of Georgia and Tennessee.

New industry in the industrial park has brought
crucial jobs to McClellan. 1AC, a Tier One automotive
parts supplier for Honda and Mercedes, has brought
85 new jobs. Alagasco has built a new facility that
has brought 35 jobs. Mediclean disposes of non-
chemical waste and ships it out. They have added 10
new jobs.

After grants were administered, the Industrial Park
project was still short $2.7 short. Realizing that the
timing was right, Jenkins and Hodges began calling
on towns and business entities to raise the money
needed. The list is long, but that may be the most
important aspect of the plan. Pitching the job and
infrastructure that would come with a newer, stronger
Industrial Park, the pair found allies in;

The two main goals of the compact are jobs and
infrastructure at the former military installation.
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City of Jacksonville

City of Weaver

City of Piedmont

City of Hobson City

City of Ohatchee

City of Oxford

McClellan Development Authority
Calhoun County Chamber of Commerce
Calhoun County Economic Development Council
Jacksonville State University

Gadsden State Community College
Calhoun County Commision

These new partners have helped fund or given in-kind
services to make the McClellan Industrial and Research
Park a reality. The park will feature a split entrance
and gate, new curbs and gutters. After completion, the
Industrial Park will be a $2.5 million hub for growth
that will spur growth around the former Army base.
Councilmember Millie Harris added, “This industrial park
is first rate, and most importantly will begin to eliminate
blight from McClellan.”

ANNISTON
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Council Jay Jenkins said, “This is not an Anniston
project, it's a regional project. The time for fighting and
jealousy is over because leadership has changed. There
is a new spirit of cooperation. When we all pitch in, we all
win. Some will win with jobs, others with housing. Cities
will gain sales tax and retail growth as a result of working
together. Enrollment should rise as McClellan attracts new
industry and more people to the area. This is a plan that
will affect jobs and roads, infrastructure and quality of life
for all of us.”

Jenkins continued,” Our goal with this kind of
regionalism is to build a central spine in the county that
connects Piedmont in the north and Oxford in the south
end. The new park will bring other opportunities to the
region. When the ADO (Alabama Development Office)
looks across the state for areas ready for expansion, we’ll
be pretty high on the list every time”.

City Finance Director Danny McCullars is hopeful that
more projects like this are in the near future. “We all have
regional assets that can be used by all of the surrounding
cities. We would really like to share in more financial
projects to help increase the tax base”, he says.

PARD

OUR WORLD CLASS AQUATICS AND FITNESS CENTER

Walking Distance To:

e Five Lighted Baseball Fields
Lighted Rubberized Surface Track
Lighted Football Field

Five Soccer Fields with Lights
Concession Stands with Rest Rooms

Extensive Parking
Family Duck Pond

FOR MORE INFORMATION ON THIS FACILITY
AND THE MANY OTHER PARD PROGRAMS

CALL (256)236-8221




There’s nothing small about the care we provide,
especially when it comes to state-of-the-art technlogy.

At RMC, we love serving people in small towns in Northeast Alabama. But make no mistake; @ﬁ‘\—j)
while we are proud to be in small towns, there is nothing small about the care we provide. <

In fact, we offer many minimally invasive procedures for women. Specifically, we perform RM(
robot-assisted hysterectomies much more frequently than the national average, which means . !
less pain and faster recovery time for patients. It's not about the size of the town; it's about Reglonal Medical Center

the strength of our regional health system. Regional Medical Center. Advanced technology.
Advanced care.

Advanced Technology.
Advanced Care.
RMC Anniston | RMC Jacksonville | 256-231-8880 | www.rmccares.org

Serving Calhoun, Clay, Cleburne, Randolph, and Talladega Counties




Anniston’s Health Hub

Investors look for several things in
a community. Chief among them are
school systems, quality of life and most
importantly, hospitals and surrounding
health specialists. The city of Anniston
is fortunate enough to have two major
hospitals serving them and the needs
of its citizens. Northeast Alabama
Regional Medical Center (NEARMC)
and Stringfellow Memorial Hospital
are the major health hub for the city
and between the two, the majority of
Anniston and outlying counties are
fortunate to have all of their health
needs served.

Northeast Alabama Regional Medical Center offers
state of the art facilities, equipment and personnel.
CEO David McCormack says, “Because we serve so
many communities, and are located directly between
Birmingham and Atlanta, we have to keep our
performance and hospital up to date. Our hospital is
comparable to what is offered in Birmingham, AL. In
fact, a lot of our physicians are trained at UAB, at one
of the best teaching hospitals in the country. We also
have doctors and specialists from Atlanta and New York.
We have a great complement of doctors from other
countries that come to study medicine in the States and
work here because they seek a home town feel”.

NEARMC boasts one of the state’s foremost cardiac
surgeons, trained by Albert Pacifico. Pacifico is widely
regarded as one of the leading cardiac specialists
and has spent his career working and teaching at
UAB hospital. The cancer program is accredited and
ranks in the top 5% each year. All of its equipment
is constantly updated so as to keep with stringent
hospital standards.

The gastrointestinal physicians are the first in the state
to utilize a robot that assists in surgeries and has cut
down on recovery time. A gall bladder surgery no longer
requires weeks for recovery, as the procedure is less
invasive and patients are back to work in two days time.

The Tyler Center is on campus and is one of the most
recognized cancer care units in the country. It also
housed a fantastic physical therapy component. This

treatment facility was finished in the latter part of 2001
and is home to one of the most comprehensive care
centers in the state.

Being a healthcare provider is only one facet of the
focus for McCormack and his team. He says, “We view
our hospital as a huge family that includes our the city
around us. The head of our physical therapy team has
been with me since the 1980’s. | recruited her away
from the Denver Broncos. We've been together at five
hospitals and now consider this one to be our last. Ask
anyone in town and they know someone who works
here or is related to them. We want to serve everyone
in every way. We are a year into our wellness push.

We will focus on prevention being key to wellness. We
work heavily with schools to educate students that their
health is their responsibility. Monitoring your health

and exercise is one way to keep everyone out of crisis.
We’'re very excited about the push for bicycling that
Anniston is promoting because it ties in nicely with our
teaching efforts”.

Anniston is blessed to have two world-class hospitals.
Stringfellow Memorial also proudly serves the needs
of its citizens and outlying cities. CEO Bryan McCauley
explained the advantages that his facility brings to
the community by stating, “Most young people don’t
look into health care until something happens. As
one ages and families grow, we're prepared for the
needs of everyone in that family. The unique aspect of
Stringfellow is that we concentrate on bringing in highly
trained physicians that want to be part of the family
image we always project. Our environment is so patient
focused that we expect everyone to leave feeling like
part of our family. Smart shoppers can look at hospitals
on the Internet, but we bring just a little bit of that
family focus that makes us stand out”.

Striving to build a bond with all patients is their
focus, but recruiting the best doctors is a must.
McCauley added, “ A hospital with 125 beds needs
the most accomplished physicians and clinicians that
can be found. High quality is our expectation for every
patient, every time. | personally interview each potential
employee before the department heads interview them.
We want to ensure that each person at our hospital is
dedicated to maintaining the personal connection and
continuing bond we are known for”.

Stringfellow Memorial is best known for their
bariatrics unit. The unit and staff were recently awarded

18 The MODEL City |



24 HOUR PARAMEDIC SERVICE

NON-EMERGENCY TRANSPORT AnniSfon

LOCAL & LONG DISTANCE SERVICE

WHEELCHAIR SERVICE AVAILABLE qu 3 2

Calnoun County's Only Locally Owned Service

1501 Noble Street - Anniston, AL 36201

1501 Noble Street (256)237-8572
Fax (256)241-3002

Insurance & Billing (256)236-6005
Billing Fax. (256)241-0015

ALL TYPES INSURANCE FILED
MEDICARE & MEDICAID APPROVED PROVIDER



20 The MODEL City

as a Center of Excellence in the field. The hospital is also
recognized for their gastroenterology section.

McCauley wanted to add that as ecotourism and
biking become more prevalent in the Model City, the
staff is prepared for any injuries that may occur. “We
have two doctors that are among the top in their field.
Dr. Clint Ray is one of the preeminent sports medicine
practitioners in the state and Dr. Jeffrey Lawler also
stands high in the ranks. Dr. Lawler received his training
from Dr. James Andrews, the most widely accomplished
doctor in the field”, he says.

The staff at the hospital is reaching out to large and
small employers to review their wellness plans. They
feel that education and prevention are paramount to
longstanding good health.

Stringfellow Memorial has recently finished a 22,000
s@. ft. addition. The new annex is equipped with 3 state
of the art operating rooms that feature most machinery
built into the ceiling to offer doctors more room to work.
The new wing is a recruiting tool for attracting the best
doctors around.

Anniston has a remarkable medical community
providing great health care and service of the highest

LY

order. With two hospitals on the forefront of medical
science and a multitude of supporting specialists, the
city and its occupants enjoy one of the biggest industries
in the county.
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In communities across America, dedicated
citizens are working hard to develop new plans
to improve the lives of residents through
workforce development, community service

and continued education. The cities and towns
where these great plans are moving forward
have something in common — people and
organizations willing to act and make it happen.
Gadsden State and its employees are committed
to filling that role in Northeast Alabama.

Together with our business and community
partners, we are:

* Providing a quality education to traditional and
non-traditional students

* Developing trained workers for local industries

« Supporting local non-profit organizations with
employee and student volunteers

* Providing employment to more than 700 people

*« And making a significant economic impact on
the communities we serve

The instructors and staff at Gadsden State
Community College are proud to be a part of
Making it Happen in Calhoun, Cherokee and
Etowah counties.

Ayers Campus - Anniston
East Broad Street Campus - Gadsden
Gadsden State Cherokee - Centre
McClellan Center — Anniston
Valley Street Campus - Gadsden
Wallace Drive Campus - Gadsden

gaclsdlansiaig.adly
1-800-228-353593




Botanical Gardens

The Anniston Museum of Natural
History has long been a tourism draw
and immense source of pride for the
City of Anniston and its surrounding
communities. The attractions featured
inside the complex have inspired visitors
and fostered creative minds for decades.
The ornithological exhibits are second to
none and the artifacts from Africa are a
quick visit to a distant continent without
leaving the well-stocked museum halls.
Annistonians have invested time and
care to protect their treasured vestiges
of yesteryear. The museum has an
annual impact of $31.5 million on the
local economy and all of the expected
additions promise tourism dollars that
branch out to local restaurants and
hotels for overnight guests.

City of Anniston City Planner Toby Bennington detailed
the impact that the new gardens will have on tourism.
“You’re creating an opportunity to have more time spent
at each location and extend day trips into overnight
excursions. Our goal is have more exposure and more
money spent in the city. The gardens will be another key
component to marketing our community”.

Planned expansion and hard earth have been
transformed into stunning gardens and resplendent
attractions. A holiday season treat is the staff’s first
invitation for everyone to come view the progress.

The inaugural Christmas in the Gardens Walking Tour
will spotlight the collaboration and private/public
partnerships that have spurred growth across The
Model City. The seasonal attraction will give participants
a chance to poke around the breathtaking gardens,
grounds and interiors of the Anniston Museum, Berman
Museum and Longleaf Botanical Gardens. The complex
will be wrapped in lights and offer cherished Christmas

attractions, chief among them the Nativity scene along
the path to the Botanical Garden. Holiday themed
entertainment will be featured with live music at the
Elevated Garden Pavilion each of the three weekends
beginning November 29th. Plenty of hot chocolate

and snacks can be purchased at the Museum'’s

front patio. Families will be charged a small fee to
experience Christmas with the hard working crowd from
the Museum. Admittance prices will be judged by the
carload, so bring your biggest brood and be among the
first to get a sneak preview of one of Anniston’s jewels.

Expansion doesn’t end with the holiday season. A
complete revamp and master plan imagined in the late
1990’s has borne significant fruit in 2013. When the
plan to build a proper botanical garden was introduced,
McClellan was an early option. That strategy was
quickly tabled when the city of Anniston donated the
former Lenlock Community Center to the museum
stakeholders. A plan was drawn and funding sources
were explored. The Longleaf Botanical Garden was born,
at least in theory.

In 2009, the city council paid to have the swimming
pool and tennis courts repurposed and installed a new
HVAC system. That initial action fomented the momentum
that has culminated with the Sensory Garden, a space
meant to please the senses. After clearing the front
entrance of trees and weeds through the efforts of
Alabama Power, the renovation was in full swing. The
Rotary Club provided the majority of the funding for
the Sensory Garden. The Green Team, a volunteer
team of master gardeners, executed the design with
a little embellishment. The volunteers assembled the
wood boxes, exquisite gazebo and comfortably sloped
walkways. Care has been taken to select the perfect mix
of vibrant colors and smells with exotic flowers and plant
life. This uplifting exhibit will be best experienced with
soothing music and wildlife in the background.

The rest of the building used to be a sports
recreational facility but has been revamped to turn the
gymnasium into an auditorium available for booking
receptions, dances and weddings. The upgraded center
will feature a two-story conservatory and an edible
garden outside and west of the existing Sensory Garden.
The edible garden will not only be an added amenity to
the overall complex but also educate about the viability
of gardening, regularly cited as one of the most popular
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If you are considering expanding a current business or starting a new
business venture, look at Calhoun County ---- You will be glad you did!!
We have beautiful parks and residential neighborhoods, superb recreational
facilities, magnificently restored historic sites, and museums such as the
museum at Janney Furnace. Our citizens enjoy a high quality of life,
and strongly support the arts and entertainment.
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hobbies in the country. The adjacent soccer fields will be
reformed as an outdoor venue for weddings and festivals.
A gift shop will offer chances to get mementoes exclusive
to the museum. One can see the endless possibilities

for a former gym and pool to host uplifting days and
memorable nights.

The refurbished community center plot will serve as the
hub for a proposed loop to incorporate the abundance of
land available to the property. The loop will encompass
the east end of the grounds and encircle an existing lake
that already supports deer, turkey and other wildlife. This
refuge will also provide a native garden that can be viewed
while touring the new trails on foot or via bicycle. The
biking opportunities don’t end with the planned loop, as
there are finished trails on the north end of the complex
that are ready to enjoy now. This all ties in nicely with the
synergy that will make Anniston “Bike City”. The proposed
route will contain a Camellia (Alabama State Flower) Trail
and themed gardens-Aquatic, Chinese and Children’s-to
capitalize on the excellent ecosystem and moist climate
contained at the botanical garden. The Longleaf Botanical
Garden will also one day boast a desert garden, almost in
direct contrast to our climate, as Alabama is more akin to
China or Japan.

There are numerous reasons to have a botanical
garden. The Longleaf Botanical Garden will enhance the
quality of life for its citizens, enrich the cultural tone of
our region, and most importantly, direct the business
climate of the community. Ecotourism figures as a large
part of Anniston’s appeal and elevate the city as a tourism
destination. The expansion will tie in nicely for plant
enthusiasts, history buffs and fans of the fantastic Birds
of Prey exhibit. When the existing bike trails are more
heavily traveled and are tied in with the city’s efforts to
promote cycling, the synergy will become complete.

The gardens already appeal as an overnight stay
because of the largest palm collection in the state and the
unique tropical collection. This carefully planned gathering
is maintained through a complex micro -climate care
system that allows non-indigenous plant life to flourish.
Once was the day that the greenery at the museum
served as an ancillary attraction to the inside exhibits. No
longer is that the case. In fact, some make repeat trips to
the tropical gardens as a backdrop for photos depending
on the season.

The current attractions and future plans will almost
cover their existing 65 acres. Being landlocked is not
a current concern due to its contiguous nature to the
former Fort McClellan. With the limitless territory and the
determined imagination of the staff, the Museum and
Longleaf Botanical Gardens promise to be one of the vital
linchpins in Anniston’s tourism attractions in perpetuity.
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to find €.Xp€7" Lcancer care.

Conveniently located in the beautiful Appalachian Foothills of Northeast Alabama,
Anniston Oncology is a community-based, private oncology practice providing a full
range of hematology oncology services. Here, patients receive the highest level of care
and personalized treatment plans delivered locally, expertly and compassionately.

« All types of cancer treated

« Chemotherapy certified nursing staff Ellen N. Spremulli, M.D.

. On-site certified CLIA laboratory ABIM Certified Medical Oncologist, 1977
« National clinical trials available

. Affiliated with Northeast Alabama SIS nenrier Baird, M.D.

ABIM Certified Medical Oncologist, 1995

Regional Medical Center and ABIM Certified Hematologist, 1996
Stringfellow Memorial Hospital
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Downtown Anniston I

City leaders and invested
stakeholders are forcefully driving
the ecotourism aspect of Anniston’s
revitalization. The buy in has been
unanimous and the plan is rapidly
becoming reality. An invigorated city
council has started connecting the
puzzle pieces to rechristen the city as
“Bike City”.

Once crucial segment for the plan is to capitalize and
invest in the architecture, rich history and innovation of
the Downtown Historic District. Most of the buildings in the
downtown district house imaginative independent owners with
a collective goal: spearheading a movement that mixes art,
commerce and entertainment with a decidedly uncommon
flourish. Many of the buildings have been repurposed and
reused for decades. Once a theater and cinema lover’s
paradise in the early 1920’s, one can still detect touches
of old movie theaters in the lovingly restored gift shops and
restaurants and downtown apartments.

Much care has been taken to preserve the Victorian style
architecture while making the area more efficient for business.
The Streetscape Project added green planters on each block
in the ‘90s, with labeled plants and shrubs accenting Noble
Street and its storefronts. Antique clocks on weathered stands
serve as mascots on the manicured spaces.

City Planner Toby Bennington described the tremendous
bounty of downtown Anniston by saying, “It has a great core of
existing restaurants that are not only a place to eat, but also an
experience. We have great retail. Our next step is to establish
a historic district which allows preservationists, working with
the city and business owners, to oversee that property is
maintained and in accordance with the city’s plans”.

Bennington went on to note that, "giving people a reason to
stay downtown is key. When people come to shop, we want to
give them reasons to stay. A cultural arts center is certainly a
possibility. We're bringing more events. We believe that events
are key to making people remember our downtown. Concerts
are important to downtown being a destination. The bike trails
will keep them downtown. The Chief Ladiga Multi-Purpose
Greenway Trail will be great for downtown. The trail will bring
bike riders and hikers, as it's a multi-use trail. Not only will
these elements bring more to downtown, it will also help to
create a sense of place and overall image.

The goal of most downtowns is to offer shopping,
restaurants and handcrafted work. Between the 9th and 10th
block, five of the best restaurants in town are a baseball’s
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throw from each other. There is Asian cuisine, upscale dining
and a newly minted coffee and sandwich shop to please
taste buds, and a steak and oyster restaurant for seafood
lovers. One of the oldest saloons in town offers a tasty lunch
or a dinner with live entertainment if that’s your preference.
Everyone downtown is thrilled by the addition of a new
brewpub that is thriving while impressing discerning palates
with new ales and a great menu full of burgers and delicious
appetizers. There are law offices, hair salons and boutiques.
A family ran jewelry store is down the street from a custom
framing shop, which is nestled between two furniture stores.
Another antique furniture store sits one block to the south.

A shoe and leather repair shop takes orders from locals and
other states alike. A seamstress in business for decades
continues to mend and tailor clothing when she isn’t in church
on Wednesdays and Sundays. Nightlife is prevalent and local
musicians hone their craft in spots that cater to loud music
and bright lights. The city’s longest standing record store

still sells vinyl records as it has for the past 17 years. The
federal courthouse anchors the corner up the street from an
accountant and a dry cleaner. A new pet-grooming center is a
few feet away from a bicycle shop that is at the pinpoint of the
new cycling craze and ecotourism push. The Spirit of Anniston,
a downtown revitalization non-profit, is the information center
for all things downtown. The Spirit has added a new fall
festival, Neewollah.

Spirit of Anniston Board Chair Gayle Macolly drove home the
organization’s goals for downtown. “We want to work closely
with the city council on a plan. They will have a master plan
very soon and it will have a downtown component. We will




work very hard to implement that plan. By partnering with the
city on a plan, we won't have competing plans. While that is
going on, we will still concentrate on bringing events and critical
mass to downtown. We want to continue to help owners rent
their buildings or encourage new business downtown. We will
continue to represent downtown stakeholders”.

Mayor Vaughn Stewart hinted at some possibilities for the
downtown corridor. He echoed City Manager Brian Johnson’s
statement that incentives are needed to attract the desired
effect on downtown development. In the 1960’s, Asheville, NC
hit a serious slump and began boarding up their downtown. As
a result, the buildings didn’t go through severe remodeling in
the 1980s’s and left the original architecture pristine. “When
the city government had the idea to repurpose their downtown,
they brought in “starving artists”. The creative types that
accepted the city’s invitation found cheap housing in exchange
for their ideas and energy. Loft living was incorporated into the
vacant, yet untouched buildings and the art community carved
out an entertainment district that had arts, entertainment
and all that brings with a successful downtown. A thriving arts
community will really boost Anniston in much the same way”,
he said. He evoked that Austin has a quirky philosophy to “Keep
Austin Weird” that precludes any big boxes from crowding out
smaller independent businesses. Both models will serve as a
template for Anniston to reinvent their downtown. City Manager
Brian Johnson added, “We’re very fortunate to have the
beautiful buildings with all of their character. It's not like we're
starting from scratch and have to spend $250 million to start
our downtown”.

The mayor was quick to note that building successful

downtowns is not “reinventing the wheel”. Private/public
partnerships are key to the process as is identifying what
businesses are desired in the area. “We used to have private
investors that started small businesses usually identified as
downtown staples. The Cheese Deli and the Hallmark store
were started that way and sold to the people that ran them
after two years. A lot of successful mom and pops were started
that way. We’d like to get that started again”, he added. Private
industry and investors will be approached to devote funds for
smaller businesses. But not every business will be called upon.
“We want two things for our downtown participants. We want
hard workers that have a lot of civic pride. These two qualities
are existent in every successful partnership we’ve ever had”,
Stewart said.

Plans are afoot to make much needed quick changes to
capitalize on the city’s focus on ecotourism, as cyclists will need
places to shop and be entertained once they visit the Model
City. The speed limit downtown has been dropped to 20 miles
an hour and bike lanes will be interposed on city streets. Public
Works Director Bob Dean explained the proposed changes.
“We're looking at establishing “bike friendly lanes” by widening
roadways for safety reasons”, he said.

Noble Street and the rest of downtown will be a destination
hub for the cyclists. Ordinances are being reviewed to make
bike riding more easily traversed through downtown. The city
is serious about earning the moniker “Bike City” and wants to
push the bicycle angle to everyone who visits the trails. This
will bring in considerable tourism dollars, but also will serve
as a lifestyle alternative for the households that are here year
round. “ Councilman Seyram Selase says, “We love our cycling
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enthusiasts, but want to push the idea that healthy lifestyle
® ® 2 choices are for everybody. Healthy cities are vibrant cities”.
Splrlt Of Annlst On Cycling has impacted Anniston in a most fortuitous manner.
Councilman David Reddick noted, “Downtown is not just Noble
. . Street anymore. We broadened our scope. The Chief Ladiga
WOFklIlg the FOUI PO]DtS Of Trails will grow and bring more people further west”.

Main Street Revitaliza,tion Changes for cyclists will continue for the foreseeable
: future, but the city has added other advancements for

downtown development. Passing a Sunday alcohol sales
Economic law has added profit to many establishments downtown. It
R(:structuring also opens up the opportunity for growth citywide as many
Heritage Tourism restaurants won’t open in a town with restrictive alcohol
regulation. One of the modifications downtown is the new
Justin Sollohub Justice Center, a $2 million facility that
replaces the old city jail. It rests across the street from the
renovated Zinn Park, a city park that houses the Model City
Music Fest. The Model City Music Fest is a free concert series
that hosts national touring artists in the summer and fall. The
next show is the Marshall Tucker Band appearing on October
25. This is another private/public partnership that began

. [ _ with two interested stakeholders. The city has amended the

De.SIgn A =D\ 'al e ' budget to begin a quarterly concert series, and all shows are
B;: ;;}\1:]:[‘{'1‘(:: ' - free to anyone that wants to come. Zinn Park also is the home

: to the Heritage Festival, a wonderful multi-cultural celebration
in June of every year.

City Parks and Recreation Director Stephen Folks detailed
plans to improve Zinn Park. “We’re adding a splash pad at
the park beside the new playground and fence in some of the
Promotion area. The city is teaming up with the Community Foundation
Downtown to give kids a place to go in the summer. This will be done
Farmers Market without giving up much green space”.

Councilmember Millie
Harris noted that the council
has entertained making
Downtown Anniston a TIF
Zone, which is similar to an

. : 4 o Tl -l enterprise zone.
Organization §& ' g, ¥4 p The Sunny King Criterium
Board of Directors 2 = is held in May of every year

SONEndice g ; and is a stop on the national
cycling circuit. Noble Street
is full of people watching the
races all day as they enjoy
I W great food and vendors from
all over Calhoun County and

/" HISTORICDOWNTOWN beyond.

I. ANNISTON . Anniston has several
murals important to the civil
_ — : —— < rights cause. Artist Joseph

B b Giri has created carefully
1018 Noble Street ~ PO. Box 37 rendered paintings on the

Anniston, Alabama 36202 site of two Freedom Riders [
www.spiritofanniston.org £ attacks. The Freedom Riders il

Email: director@spiritofanniston.org Park is west of the mural
Phone: 256.236.0996 ~ Fax; 256.238.1827 locations, but still carries
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historical resonance. The park is on the site of the infamous bus
burning in 1961. This trio of heritage tourism has taken on new
life through the efforts of many city and state leaders. Anniston
has moved past its unfortunate past, and wants to pay homage
to the brave efforts of civil rights advocates in its history. Another
note-worthy mural is the “City Within a City” on West 15th. The
mural is immediately adjacent to the planned Chief Ladiga trail
that will run directly through downtown Anniston.

Anniston does have projects that have a more buttoned
down appearance. In addition to the newly unveiled Sollohub
Center, there is paint drying at the new Department of Human
Resources Center two blocks from Noble Street. The Watermark
Tower watches over downtown with an overhaul that has
office space and apartments. It also houses the city’s water
department offices.

Councilman Jay Jenkins summed up the city’s position on the
downtown progress. He stresses that this current council has
put money behind making their downtown more viable. “This will
be accomplished in many ways. The council is in the process of
establishing the downtown area as both a historical district and
an entertainment district”, he noted. City Finance Director Danny
McCullars added, "All of the great pieces we have will increase
the tax base and enable us to become more progressive with
what we want to add”.

Anniston’s downtown is well stocked with hidden treasures
and also tastefully merchandised shop windows. A shopping
destination with plenty of places to eat and rest is available
throughout the week. Cyclists are becoming more common as the
bike trails make progress. Keeping it weird might not be a bad
idea after all.

Explore ALL
The Possibilities!

Shop. Dine. Learn.

HISTORIC DOWNTOWN

ANNISTON

1018 Noble Street ~ PO. Box
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Historical Timelin

1920- Susie Parker

Stringfellow dies, leaving 1965- Renovation occurs
money and plans for the and hospital now equipped
development of a hospital. with 60 patient beds and

two operating rooms.

1955- The need for a tuberculosis
hospital diminished and the doors
close. Plans begin for building a
full-service hospital.

2

1920 1930 1940 1950 1960

1938- Stringfellow Memorial
Hospital opens its doors as a
10-bed tuberculosis hospital.

1958~ The new Stringfellow
Chronic Disease Hospital opens
with 18 private rooms and four
semi-private rooms; hospital now
able to accommodate 30 patients.

..""l STRINGFELLOW

memorial hospital
StringfellowMemorial.com

1977-Two
suites addec
four total.

1970 198

1985- Exj
occurs, whicl
hospital to a full-
125-bed

1970- More expansion
43 surgical beds added,
capacity to 103 beds; hc
accredited by the Joint C
Accreditation of Hospite



e of Stringfellow

1997- Hospital begins 30 year
lease by Health Management
Associates, Inc.

1994- Hospital came
under management of

state-of-the-art,

Health Management 1999/2000- Emergency $7.4 million,
Associates, Inc. Room expansion to 13 beds; 22,000 square foot
e laboratory and pharmacy reical Suite Expansion
also moved and expanded; Su gica Suite pansio W,
Surgery additional renovation
 making of patient rooms completed.

2000 2010 2020

)abn§I0n 1 2011~ First hospital in
1 brings Calhoun County to receive

:eryli'ce 1995~ Patiegt Chest Pain Accreditation
acility. rooms renovated. from the Society of
Chest Pain Centers.
1997- Major additional
and parking expansion completed.
bringing the

spital becomes
‘ommission on
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Anniston, Alabama
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[ $25,000 to $35,000
Less than $25,000

2012, Thes Shopping Cens

LLC, Brmingham, AL (205) 870-5655 All Rights Resssved

Prepared by:

Anniston
City Limits

Veterans Memorial Pkwy
(Under Construction)
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Anniston, Alabama

Employment Density
By Block Groups

M 2,000 or more
I 1.000 to 2,000
B 500 to 1,000
W 50to 500
Less than 50
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Prepared by:

Anniston
City Limits

Veterans Memorial Pkwy
{Under Construction)
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Serving Calhoun County Since 1958

RESIDENTIAL AND COMMERCIAL REAL ESTATE SALES, MANAGEMENT, RENTALS

Centuy

HARRIS-MCKAY REALTY

www.harrismckay.com
Independently Owned
P.O. Box 2550
123 So. Quintard Avenue, Anniston, AL 36201
256-236-0377 « 256-237-8100
www.HarrisMckay.com

Huron Valley Steel is proud to support
economic development in Anniston.
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MOSAIC Lifestyle Groups Anniston, Alabama

Prepared for: M Group A: Affluent Su Prepared by:
B Group B: Upscale Am
I Group C: Small-town Contentment
B Group D: Blue-collar .
B Group E: American Di Anniston
B Group F: Metro Fringe City Limits
I Group G: Remote America
Group H: Aspiring Contempor
I Group |: Rural Villages and Fu - Veterans Memorial Pkwy

Group J: Struggling Societies :
= c.r:u; K legi E?mre (Under Construction)

Group L: Varying Lifestyles

Lifestyle Groups

This map wis produced using data from private and government sowces deomed to be reliable, The information herein is provided without represontation or wirranty,

42 The MODEL City _I




ANNISTON 256-237-5352

JUST RIGHT AT THE END OF GREENBRIER ROAD

e OV d o[)Of

Firewood

* Soil * Stones

* Rock e Boulders e Flag Stones

* Gravel * River Rock e Bark
Unigque Furniture and much more!

e Lava Rock
o Sand
o Straw

Open
Monday - Saturday
www.millersand.com

2 LOCATIONS TO SERVE YOU!

SAKS 256-231-2300

ON 431

Great communities are made of more than brick and mortar.
For business, for family, for your future—choose a city built on a firm foundation of culture, art and educational resources.

In the midst of Anniston, within the serene beauty of Lagarde Park, stand two world class Museums ...

~ Anniston Museum

. of Natural History
21 located at the junction of AL Hnys?? and 431

Berman Museum
of World History

' Www.a‘nnistonmuseum.mg and wwwibermanmuseum.org
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©2012, The Shopping Center Group, LLC, Birmingham, AL (205) 870-5655. All Rights Reserved.

Drive Distances
Prepared for: us HWy 431* & AL 21 (MCCIe”an B’Vd) Prepared by:
Anniston, Alabama

* The existing US Highway 431 will continue via THE
the future Veterans Memorial Parkway to I-20. SHEPPWG
The Parkway has a 2013 completion date. gEOlEER

Only RETAIL
oeverything RETAIL ~

e Veterans Memorial Pkwy (Under Construction)

+—4—4— Railroad

This map was produced using data from private and government sources deemed to be reliable. The information herein is provided without representation or warranty.
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Visit Oxford Lumber for all
of these producits and Many More:

e - TREATED LUMBER - FRAMING LUMBER -
= - ENGINEERED 1-JOIST LUMBER & LVL -

T - CEDAR LUMBER - LIVE PLANTS -

- PINE PATTERN LUMBER -

: - WOOD & MDF MOLDING -

- - DRYWALL - INSULATION - ROOFING -
[ - SIDING (Vinyl, Cement, Hardboard, Wood) -
=] - PLYWOOD - COLUNMNS - PAINT -

S - INTERIOR & EXTERIOR DOORS -

- WINDOWS (New & Replacement) -
- HAND & POWER TOOLS -
- ECHO POWER EQUIPMENT -
o~ - ELECTRICAL SUPPLIES -
= - PLUMBING SUPPLIES -

- SHUTTERS - YETI COOLERS -

- COMPOSITE DECKING & RAILING -
- KITCHEN & BATH PRODUCTS -

- HUNTING & FISHING SUPPLIES -

P & - CASE KNIVES - CRAFTSMAN TOOLS -
e | - INSTALLED INSULATION -

B - INSTALLED WIRE SHELVING -

= INSTALLED SHOWER DOORS -
- INSTALLED DOOR LOCKS -

e - SPECIAL ORDERS -
P “If You Want It, We Will Get It!”



SUMMARY DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

Annist Alab drive drive drive drive
L e g L e ) distance distance distance distance
2012 Estimated Population 28,350 71,171 117,554 190,878
2017 Projected Population 28,487 72,444 120,491 195,484
2010 Census Population 28,817 71,714 118,086 191,079
2000 Census Population 30,279 70,333 110,301 179,877 z
1990 Census Population 36,534 75,771 112,662 177,718 £
=
Historical Annual Growth 2000 to 2012 -0.5% 0.1% 0.5% 0.5% g
Projected Annual Growth 2012 to 2017 0.1% 0.4% 0.5% 05% | g
2012 Male Population 47.0% 47.7% 48.2% 48.4% f';i
2012 Female Population 53.0% 52.3% 51.8% 51.6% 3
2012 Average Age 39.3 39.4 38.7 39.2 B
2012 Median Age 34.1 34.3 33.8 34.5 g
g
2012 Estimated Households 11,691 28,816 46,587 76,307 :5
2017 Projected Households 11,739 29,318 47,763 78,133 <
2010 Census Households 11,883 29,043 46,809 76,388 E
2000 Census Households 12,696 28,846 44,327 72,517 £
1990 Census Households 13,690 28,103 41,220 66,218 g
Historical Annual Growth 2000 to 2012 -0.7% -0.0% 0.4% 04% | =
Projected Annual Growth 2012 to 2017 0.1% 0.3% 0.5% 05% | g
2012 Estimated White 54.1% 67.6% 74.0% 74.9% E
2012 Estimated Black or African American 41.7% 27.3% 21.4% 20.7% 3
2012 Estimated Asian 0.6% 0.9% 0.8% 0.8% 3
2012 Estimated Other Races 3.6% 4.2% 3.8% 3.7% é
2012 Estimated Hispanic 2.9% 3.8% 3.4% 3.2% %
2012 Estimated Average Household Income $ 43,617 $ 50,551 $ 52,018 $ 52,963 E
2012 Estimated Median Household Income $ 33,988 $ 40,810 $ 42,108 $ 42,751 g
2012 Estimated Per Capita Income $18,311 $ 20,810 $ 20,937 $ 21,482 'S
2012 Elementary 8.1% 7.8% 71.6% 6.8% ;3’:
2012 Some High School 16.0% 14.2% 14.0% 13.4% g
2012 High School Graduate 33.5% 33.0% 33.5% 33.7% 5
2012 Some College 21.4% 21.6% 21.2% 22.3% z
2012 College Degree 20.9% 23.4% 23.8% 23.8% oy
Number of Businesses 981 2,030 2,629 4,356
Total Number of Employees 18,301 37,102 50,235 80,210
Avg Employee Population per Business 18.7 18.3 19.1 18.4
Avg Residential Population per Business 28.9 35.1 44.7 43.8

©2012, The Shopping Center Group, Atlanta, GA 770-955-2434
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Lee Brass

Serving our Community
and the Plumbing, Commercial, and Marine Industry
with Quality Castings
since 1917

' Contact: Denise Eicher
800-876-1811

Email: denise.eicher@leebrass.com
www.leebrass.com

Quality Brass Castings Since 1917

THE REMEMBRANCE PROCESS

BEcAUSE EVERYONE DESERVES ToO
BE REMEMBERED.

| 2
g @
il | |

" .

MILLER FUNERAL HOME & CREMATORY

Authorized Brown Service Funeral Provider
“THE PERFECT TRIBUTE"
LOCALLY OVWNED & OPERATED SINCE 1970

Highway 78 East at Barry Street P.O. Box 3346 Oxford, AL 36203 (256) 831-4611
millerfuneral@bellsouth.net ® www.millerfuneralhomeoxford.com
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EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
E.stimated Current Population (2012) 28,350 Az 117,554 190,878
Census Population (2010) 28,817 71,714 118,086 191,079
Census Population (2000) 30,279 70,333 110,301 179,877 )
Census Population (1990) 36,534 75,771 112,662 177,718 %
Projected Population (2017) 28,487 72,444 120,491 195,484 §
Low to High End 5yr Projection Bounds 26,382 to 28,698 67,563 to 73,309 112,722 t0 122,692 184,610 to 202,140 5
Forcasted Population (2022) 26,382 74,042 123,567 199,966 §
Historical Annual Growth (1990 to 2000) -6,255 -1.7% -5,4_38 0.7% -2,362 -0.2% 2159 01% | §
Historical Annual Growth (2000 to 2012) -1,929  -0.5% 838 0.1% 71,253  0.5% 11,001 05% | &
Projected Annual Growth (2012 to 2017) 136 0.1% 1,273  0.4% 2,937 05% 4606 05% | £
Forcasted Annual Growth (2017 to 2022) -2,104  -1.5% 1,598 0.4% 3,076 0.5% 4,482 05% E
Transient Population (2012) 114 766 842 1,355 §
Seasonal Population (2012) 102 226 579 2.064 g
Population Estimate year ago (2nd Qtr/ 2011) 28,513 71,233 117,575 190,515 ;‘,L
Births in past 4 Qtrs +355 +875 +1,469 +2,309 £
Deaths in past 4 Qtrs -313 -764 -1,179 -1,978 @
Migration in past 4 Qtrs -194 -156 -296 +54 8
Components of Change (past 4 Qtrs) -152  -0.6% -44 - -0.1% -6 0.0% +385 02% | E
Growth Stability Index (0 stable, -1 or +1 change) -0.24 -0.12 0.00 0.07 &
Est. Population Density (2012) 686.94 psm 453.06 psm 196.17 psm 153.70 psm E
Trade Area Size 41.27 sqmi 157.09 sqm 599.24 sqmi 1,241.91 sqmi g
[ 3 5.00 mi drive distance =3 10.00 mi drive distance I/ #0.00 mi drive distance /1 30.00 mi drive distance . E
]l'[)().: ©  Population Change psm e i Population Change psm spenes: Popuilation Change psm Population Change psm 'g
698 .
‘ 456 b 154 H A 8
696 197 H ‘ §
694 H 455 5 HiV—— 'g
197 H *E
= iy 454 153 \ £
" : 1 196 il it il ul s =
690 H [H k A - /'.S\ S
3 HHE u &5 196 il i wBHE-AF AHHHHE 2
sss H [H \J 2
1w HHHE HHHEH ;
686 H I 52 HHEH g 8 153 H HEHHHEH g
684 H H el ul il o it EEJ'
51 HHH - - 153 H HHHHH £
682 H H Rl ol ull il il ull B @
GEO 450 LB L L - 195 . 153 LB e ' E‘
s g & o g &g ¢ $ & 8 o |8
" q{"p : f"@ = rﬁb =
@
2
Population Past 8 Qtrs 10-Q2 28,817 71,714 118,086 191,079 &
Population Past 7 Qfrs 10-Q3 28,573 -08% 71,202 -07% 117,492 -05% 190,201 -0.5% §
Population Past 6 Qtrs 10-Q4 28,545 01% 71,265 0.1% 117,720 0.2% 190,595 02% "g‘_
Population Past 5 Qtrs 11-Q1 28,451 -0.3% 71,099 -0.2% 117,490 -02% 190,261 -02% | &
Population Past 4 Qtrs 11-Q2 28,513  02% 71,233 02% 117,575 0.1% 190,515 0.1% | £
Population Past 3 Qtrs 11-Q3 28,485 0.1% 71,245 0.0% 117,675 0.1% 190,592 0.0%
Population Past 2 Qfrs 11-Q4 28,500 0.1% 71,262 0.0% 117,650 -0.0% 190,753 0.1%
Population Past 1 Qtrs 12-Q1 28,359 0.5% 71,184 -0.1% 117,574 -01% 190,819 0.0%
©2012, The Shopping Center Group, Atlanta, GA 770-955-2434 -10of 8- Demographic Source: Synergos Tech - PopStats f TIGER Geography 04/12
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Century

Harris-McKay Realty

WE GET RESULTS!

www.harrismckayrealty.com

123 So. Quintard Avenue
Anniston, AL 36201
256-236-0377

i)
3

L]
¥ Custame FRAMING
& Nable GarLery
Historic Downtown Anniston

Specializing in the
Art of Custom Framing
Always expect to receive exceptional service, expert
design advice and the highest quality preservation
framing. Extraordinary mat and moulding selection

Ann Welch, Owner
We now offer
Finished Corner Frames
An exquisite collection of 12K and 22K gold gilded,
fine woods and leathers, handcrafied as they have been
for hundreds of years, commissioned just for you and
your artwork, and at a ‘Small town” value

* photography * pottery * fine gourd art
* handcrafted jewelry ® wood carvings
Quarterly Artist's Receptions - Call for details

In home or business consultation & installation available.
1014 Noble Street, Anniston ® 256.237.5921 * M-F 9-5 Sat. 10-1
After hours by appointment ® www.downtownanniston.com/nunnallys

S mzlp in selecting
& . the best tools for the job,
g allnwmg for faster, safer more accurate work.

SUPPLY COMPANY OF ALABAMA, INC.
1800 Noble Street » P.0. Box 1680 = Anniston, AL 36201

Phone: (256) 237-4856

A ST
WWW.BSIWORKSHERE.COM 1 1

s o "

BUSINESS SYSTEMS, INC.

SEIIIH

FU][TSU

‘..' SENTRYFILE

Document Management

(800) 261-9462

richard@bsiworkshere.com
“LOCALLY AND FAMILY OWNED SINCE 1951”
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EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
Age Under 5 years 1,898 1% 4,522 6% 7,188 6% 11,533 6%
Age 5 to 14 years 3,259 1% 8,180 11% 13,279 1% 21,399 11%
Age 14 to 18 years 1,468 5% 3,726 5% 6,288 5% 10,262 5% | 2
Age 18 to 22 years 1,427 5% 3,608 5% 7,261 6% 11,209 6% %
Age 22 to 25 years 1,105 4% 2,814 4% 5,358 5% 7,977 4% | =
Age 25 to 30 years 1,897 1% 4,715 1% 7,863 1% 12,145 6% g
Age 30to 35 years 1,886 1% 4,587 6% 7,264 6% 11,523 6% g
Age 35 to 40 years 1,701 6% 4,368 6% 7,198 6% 11,862 6% %
Age 40 to 45 years 1,649 6% 4,348 6% 7,332 6% 12,333 6% =
Age 45 to 50 years 1,874 1% 4,707 1% 7,817 1% 12,950 1% -'é
Age 50 to 55 years 2,068 1% 5,063 1% 8,288 1% 13,594 1% %
Age 55 to 60 years 1,952 1% 4,944 1% 8,029 1% 13,178 1% g
Age 60 to 65 years 1,676 6% 4,360 6% 7,130 6% 11,959 6% %
Age 65 to 70 years 1,366 5% 3,475 5% 5,662 5% 9,581 5% | &
Age 70to 75 years 1,086 4% 2,672 4% 4,194 4% 7,126 4% :Ué
Age 75 to 80 years 868 3% 2,195 3% 3,298 3% 5,471 3% E
Age 80 to 85 years 672 2% 1,635 2% 2,359 2% 3,891 2% | §
Age 85 years plus 499 2% 1,251 2% 1,747 1% 2,886 2% | 2
Average Age 39.3 ys 394 ys 38.7 wrs 39.2 yrs -E
Median Age 34.1 yrs 34.3 yrs 33.8 yrs 34.5 yrs e
AgeOto 18 6,625 23% 16,428  23% 26,754  23% 43,194  23% ;
Age 18 to 65 years 17,235  61% 43,514 61% 73,540  63% 118,730  62% =
Age 65 years plus 4,490 16% 11,229 16% 17,259 15% 28,955 15% E
Age distributic 12 %
Male Population 13,315 33,921 56,694 92,296 %
Age Under 5 years 970 1% 2,313 1% 3,683 6% 5,897 6% | T
Age 5 to 14 years 1,669 13% 4,166 12% 6,822 12% 11,004 12% §
Age 14 to 18 years 754 6% 1,900 6% 3,228 6% 5,293 6% | @
Age 18 to 22 years 719 5% 1,850 5% 3,606 6% 5,662 6% E
Age 22 to 25 years 526 4% 1,383 4% 2,647 5% 3,962 4% £
Age 25 to 30 years 887 1% 2,289 1% 3,856 1% 5,970 6% §1
Age 30 fo 35 years 903 7% 2,245 7% 3,561 6% 5,632 6% | B
Age 35 to 40 years 829 6% 2,128 6% 3,501 6% 5,778 6% p_z
Age 40 to 45 years 765 6% 2,093 6% 3,572 6% 6,041 1% :E:
Age 45 to 50 years 886 1% 2,276 1% 3,845 1% 6,356 1% E
Age 50 to 55 years 995 1% 2,431 1% 4,025 1% 6,619 % | £
Age 55 to 60 years 911 1% 2,340 1% 3,846 1% 6,320 % | 8
Age 60 to 65 years 761 6% 2,043 6% 3,39 6% 5,654 6% g
Age 65 to 70 years 598 4% 1,572 5% 2,619 5% 4,464 5% §
Age 70 to 75 years 465 3% 1,177 3% 1,882 3% 3,212 3% é
Age 75 to 80 years 323 2% 845 2% 1,328 2% 2,241 2% | g
Age 80 fo 85 years 225 2% 559 2% 837 1% 1,411 2% §
Age 85 years plus 127 1% 311 1% 446 1% 781 1% | £
Average Age 37.4 yrs 37.7 yrs 37.3 yrs 37.8 yrs 5
Median Age 32.0 yrs 325 yrs 32.3 yrs 33.0 yrs E
Age Oto 18 3,393 25% 8,379 25% 13,733 24% 22,194 24%
Age 18 to 65 years 8,183 61% 21,078 62% 35,849 63% 57,993 63%
Age 65 years plus 1,739 13% 4,464 13% 7,113  13% 12,109  13%
©2012, The Shopping Center Group, Atlanta, GA 770-955-2434 -20f8- Demographic Source: Synergos Tech - PopStats / TIGER Geography 04/12
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KEEP A
o)) X ouT
FOR THE

31 Annual Model City Music Fest
Date Coming Soon!

FREE TO THE PUBLIC

(WEBB)

CON %cR EE
BUILDING MATERIALS

CONCRETE * BUILDING MATERIALS - WEBB SHOWROOM - FLOORING

from the
800.600.2195 -
WEBBCONCRETE.COM Fl)llnllual}lllll

WEBBFLOORING.COM
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EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
Female Population 15,035 37,250 60,859 98,582
Age Under 5 years 928 6% 2,209 6% 3,505 6% 5,635 6%
Age 5to 14 years 1,590 1% 4,014 11% 6,456  11% 10,395 1% -’E"
Age 14 to 18 years 714 5% 1,826 5% 3,060 5% 4,970 5% E
Age 18 to 22 years 707 5% 1,758 5% 3,655 6% 5,547 6% ;
Age 22 to 25 years 578 4% 1,431 4% 2,711 4% 4,015 4% | 5
Age 25 to 30 years 1,010 7% 2,427 1% 4,006 1% 6175 6% | E
Age 30 to 35 years 983 1% 2,343 6% 3,702 6% 5,892 6% §
Age 35 to 40 years 871 6% 2,239 6% 3,697 6% 6,084 6% %
Age 40 to 45 years 884 6% 2,255 6% 3,761 6% 6,291 6% | 3
Age 45 to 50 years 988 1% 2,431 1% 3,972 1% 6,594 1% %
Age 50 to 55 years 1,073 1% 2,632 1% 4,263 1% 6,976 1% E
Age 55 to 60 years 1.041 1% 2,604 1% 4,183 1% 6,859 % | 3
Age 60 to 65 years 915 6% 2,317 6% 3,740 6% 6,304 6% E
Age 65 to 70 years 767 5% 1,903 5% 3,043 5% 5117 5% | €
Age 70 to 75 years 621 4% 1,495 4% 2,311 4% 3,913 4% | 8
Age 75 to 80 years 545 4% 1,350 4% 1,970 3% 3,230 3% é
Age 80 to 85 years 447 3% 1,076 3% 1,522 3% 2,480 3% E
Age 85 years plus 372 2% 940 3% 1,301 2% 2,105 2% E
Average Age 40.9 yrs 40.9 yrs 40.0 yrs 40.5 yrs é
Median Age 36.0 yrs 36.1 ys 35.3 yrs 35.9 yrs g
Age Oto 18 3,232 21% 8,049  22% 13,021 21% 21,000 21% 73
Age 18 to 65 years 9,062 60% 22,436 60% 37,691 62% 60,736 62% | &
Age 65 years plus 2,751 18% 6,765 18% 10,147 17% 16,846 17% g
flales per 100 Females. Male % Por %
Age Oto 5years ' ' 105 51.1% 105 51.2% 105 51.2% 105  51.1% g
Age 5to 14 years 105 51.2% 104 50.9% 106 57.4% 106 57.4% | §
Age 14 to 18 years 106  51.3% 104  51.0% 105 571.3% 106 51.6% E
Age 18 to 25 years 97 49.2% 101 504% 98 495% 101 502% é
Age 25 to 35 years 90 47.3% 95 487% 96 49.0% 96 49.0% 5
Age 35 to 45 years 91 47.6% 94  484% 95 487% 96 489% | §
Age 45 to 55 years 91 47.7% 93 482% 96 489% 96 489% E
Age 55 to 65 years 85 46.1% 89 47.1% 91 47.7% 91 476% | &
Age 65 to 75 years 17  43.4% 81 44.7% 84 45.7% 85 459% ?L
Age 75 years plus 50 33.7% 51 337% 55 35.3% 57 362% | §
. ) fatior %
Projected Population (2017) 28,487 72,444 120,491 195,484 g
Average Age | Median Age 39.7 34.4 ys 40.0 | 35.0 prs 39.4|34.7 yrs 39.9[35.3 yrs E
Male Population (2017) 13,442 471.2% 34,609 47.8% 58,154 483% 94,545 484% g
Average Age | Median Age 37.7132.0 yrs 38.2|32.9 ys 38.0132.9 yrs 38.5|33.5 yrs =
Female Population (2017) 15,045 52.8% 37,834 522% 62,337 51.7% 100,939 51.6% §
Average Age | Median Age 41.4|36.6 yrs 41.5]37.0 yrs 40.8|36.3 yrs 41.2|36.9 ys E
Forcasted Population (2022) 28,933 74,042 123,567 199,966 E
Average Age | Median Age 40.1|34.7 yrs 40.5|35.5 yrs 40.1|35.3 yrs 40.5|35.9 yrs =
Male Population (2022) 13,702 47.4% 35,433 419% 59,648 48.3% 96,693 48.4%
Female Population (2022) 15,231 526% 38,609 52.1% 63918 51.7% 103,273 516%
©2012, The Shopping Center Group, Atlanta, GA 770-955-2434 -30f 8- Demographic Source: Synergos Tech - PopStats / TIGER Geography 04/12
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EASTNIAN

The results of insight-

Delivering consistent, superior value

It is an exciting time at Eastman. Through our
continued focus on innovation, technology and
operational excellence, we are growing as a
specialty chemical company like never before.

At Eastman, we are confident this growth will
continue as we create new products and solutions
that meet the needs of the world around us in the
diverse markets we serve.

We are a global community of team members
working together safely to deliver consistent,
superior value.

. Jé,s'g x|ENERGY STAR
' J AWARD 2013

PARTNER OF THE YEAR




EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
Total Population 28,350 71,171 117,554 190,878
White (2012) 15,336 54% 48,115 68% 86,963 74% 142,929 75% )
Black (2012) 11,815 42% 19,455 21% 25,199 21% 39,483 21% %‘
Asian (2012) 167 1% 639 1% 930 1% 1,460 1% | 5
Other Race (2012) 1,032 4% 2,962 4% 4,462 4% 7,006 4% ;
Population: Hispanic (2012) 815 3% 2,720 4% 3,958 3% 6,104 3% é
White: Hispanic 308 1% 1,049 1% 1,613 1% 2,327 1% %
Black: Hispanic 95 0% 154 0% 199 0% 278 0% g
Asian: Hispanic 3 0% 9 0% 16 0% 34 0% | £
Other Race: Hispanic 408 1% 1,509 2% 2139 2% 3,466 2% _5_
Population: Non Hispanic (2012) 27,536 97% 68,451 96% 113,595 97% 184,774 97% E
White: Non Hispanic 15,028 53% 47,067 66% 85,349 73% 140,602 4% | 8
Black: Non Hispanic 11,721 41% 19,301 27% 25,001 21% 39,205 21% E'
Asian: Non Hispanic 164 1% 631 1% 914 1% 1,426 1% g
Other Race: Non Hispanic 623 2% 1,453 2% 2,331 2% 3,540 2% g
Population: Hispanic (2000) 785 2.6% 1,555 2.2% 1,870 1.7% 2.804 1.6% é
Population: Hispanic (1990) 545  1.5% 1,044 14% 1,212 11% 1,551  0.9% E
Hist. Hispanic Ann Growth (1990 to 2000) 240  4.4% 511 49% 658 54% 1,253 81% | 2
Hist. Hispanic Ann Growth (2000 to 2012) 30 03% 1,165 6.2% 2,089 9.3% 3,300 9.8% é
Population: Non Hispanic (2000) 29,494 97.4% 68,778 97.8% 108,431 98.3% 177,073 984% | 8
Population: Non Hispanic (1990) 35,989 98.5% 74,727 98.6% 111,451 98.9% 176,167 99.1% | <
Hist. Non Hispanic Ann Growth (1990 to 2000) -6,495 -1.8% -5,949  -0.8% -3,020 -0.3% 906 0.1% _g
Hist. Non Hispanic Ann Growth (2000 to 2012) -1,958 -06% -327  0.0% 5165 04% 7,701 04% g
Total Population Age 5 and above . 26,452 66,649 110,366 179,346 3
Speak English Only 25,338 96% 63,047 95% 105,065 95% 171,759 96% ag
Spanish or Spanish Creole 666 3% 2,394 4% 3,604 3% 5,238 3% E
European/Indo-European 246 1% 772 1% 1,072 1% 1,332 1% é
French or French Creole 50 0% 101 0% 196 0% 293 0% §
Italian 22 0% 54 0% 76 0% 90 0% E}
Portuguese or Portuguese Creole 19 0% 23 0% 35 0% 35 0% | &
German 1565 1% 483 1% 599 1% 714 0% %
Yiddish or Hebrew 0 0% 0 0% 0 0% 0 0% | &
Other Slavic languages 0 0% 29 0% 60 0% 74 0% S
Other Indic languages 0 0% 74 0% 97 0% 115 0% %
Other Indo-European Languages 0 0% 9 0% 11 0% 12 0% E,
Asian/Pacific 106 0% 308 0% 468 0% 728 0% | 3
Chinese 15 0% 25 0% 59 0% 147 0% | §
Japanese 16 0% 21 0% 73 0% 118 0% |38
Korean 43 0% 152 0% 190 0% 243 0% ;
Vietnamese 0 0% 0 0% 0 0% 15 0% | 2
Other Asian languages 5 0% 48 0% 65 0% 69 0% g
Tagalog and Other Pacific Languages 27 0% 61 0% 81 0% 137 0% é
Other Languages 97 0% 128 0% 156 0% 288 0% |~
Arabic 76 0% 88 0% 89 0% 121 0%
Other and unspecified languages 21 0% 40 0% 67 0% 167 0%
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Two convenient locations to serve Anniston

AOD Federal Credit Union

Become a member of AOD Federal Credit Union!
~ Lower Rates, Longer Terms, Lower Payments
’ Free Internet Banking and easy access via Mobile Apps
" Free Bill Payment
" And MUCH MUCH MORE!

Bynum Office Greenbrier Office
334 Victory Drive 216 East Greenbrier Dear Rd.
Bynum, AL 36253 Anniston, AL 36207
Depot Office Lenlock Office
Anniston Army Depot, Bldg. 141 150 Bill Robison Parkway
F E D E R A I_ C R E D | T U N ’ O N Anniston, AL 36201 Anniston, AL 36206
Oxford Office Jacksonville Office
Oxford, AL 36203 Jacksonville, AL 36265

FederallyInsured by NCUA



EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
America ' 4,029 14% 13,206  19% 24,579 21% 40,229 21%
Native American (Indian/Eskimo) 111 0% 265 0% 463 0% 677 0%
Hawaiian/Pacific Islander 17 0% 57 0% 90 0% 117 0% .
American 3,901 14% 12,884  18% 24,027  20% 39,434  21% g
Hispanic 815 3% 2,720 4% 3,958 3% 6,104 3% | 8
Mexican 378 1% 1,644 2% 2,136 2% 2911 2% E
Puerto Rican 164 1% 316 0% 476 0% 616 0% | =
Cuban 44 0% 98 0% 142 0% 226 0% | &
Dominican 2 0% 15 0% 19 0% 44 0% | &
Central American 56 0% 106 0% 140 0% 603 0% | £
South American 32 0% 62 0% 96 0% 236 0% é
Other Hispanic 139 0% 478 1% 950 1% 1,469 1% E
Asian 164 1% 631 1% 914 1% 1,426 1% %
Chinese 17 0% 80 0% 124 0% 231 0% | =
Japanese 11 0% 58 0% 100 0% 157 0% E
Korean 59 0% 147 0% 205 0% 255 0% E
South Central Asian (e.g. Indian) 9 0% 134 0% 175 0% 323 0% | §
South East Asian (e.g. Viethamese) 59 0% 193 0% 259 0% 364 0% E
Other Asian 10 0% 19 0% 51 0% 96 0% Jgi
European 5217 18% 15,410 22% 27,012  23% 43,675 23% | £
British 1,450 5% 4,419 6% 7,463 6% 12,485 7% | g
Duteh 179 1% 412 1% 736 1% 1,220 % | £
French 184 1% 495 1% 855 1% 1,347 1% é
German 930 3% 2,648 4% 4,543 4% 7,177 4% | =
Italian 308 1% 649 1% 1,122 1% 1,716 1% E
Polish 88 0% 224 0% 354 0% 517 0% | &
Scandinavian 111 0% 403 1% 736 1% 1,060 1% | 8
Scolch Irish 1,790 6% 5,623 8% 10,180 9% 16,443 9% | 3
Other European (e.g. Greek/Russian) 177 1% 537 1% 1,023 1% 1,709 1% ;
Middle Eastern 27 0% 38 0% 50 0% 90 0% é
Other 10,747  38% 19,436  27% 26,426  22% 40613 21% | 2
Unclassified 7,352  26% 19,729  28% 34,614  29% 58,742 31% g
Elementary (O to 8) 1,556 8% 3,746 8% 5,927 8% 8,790 % |
Some High School (9 to 11) 3,079  16% 6,885 14% 10,923  14% 17,280 13% E
High School Graduate (12) 6,437 34% 15,943  33% 26,200  34% 43,240 34% %
Some College (13 to 16) 4,116 21% 10,417  22% 16,536  21% 28,598 22% | T,
Associates Degree 1,289 1% 3,270 1% 5,547 7% 9,473 1% §
Bachelors Degree 1,460 8% 4913 10% 7.968 10% 12,917 10% | g
Masters Degree 951 5% 2,205 5% 3,661 5% 6,000 5% %
Professional\Doctorate 306 2% 942 2% 1,417 2% 2,201 2% E
College Degree+ (Bachelor Degree or higher) 2718 14% 8,060 17% 13,047 17% 21,118  16% E
Enroliments (2012) g
Nursery school/preschool 399 1% 864 1% 1,542 1% 2,652 1% ;:E
Kindergarten/Elementary School 3,293  12% 8,259  12% 13,965  12% 22951 12% |7
High School 1,457 5% 3,508 5% 5,956 5% 10,009 5%
College/Graduate/Professional school 1,304 5% 3,822 5% 8,699 1% 11,879 6%
Not enrolled 21,896 17% 54,718 T11% 87,392 14% 143,487 75%
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. DirecSource <
A Subsidary of Bankaras Develgpment i\
Manufacturing Supplier

A Better Way to Source, Manufacture,
Webbing * Metal Hardware and Deliver World Class Products

Hook & Loop
Plastic Hardware
Fabric
Global Connection in the
Heart of the Model City

California Alabama Colorado China
5510 Grace Place 304 S. Leighton Ave 1370 Miners Drive 8th Floor, Dong Yuan Bldg
Commerce, CA 90022 Anniston, AL 36207 Lafayette, CO 80026 Qi Feng Rd 159, Guan Cheng Dist
877.844 4644 800.845.3603 800.759.8009

Dong Guan City, Dong Guan China

www.directex.net

products as soutions, and show strenth through our teamwork and reputation.

Farmers &
Merchants Bank

The MODEL City 57



EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qir/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Bivd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
Estimated Current Households (2012) 11,691 28,816 46,587 76,307
Census Households (2010) 11,883 29,043 46,809 76,388
Census Households (2000) 12,696 '2_8..846_ 44,327 72,517 -
Census Households (1990) 13,690 28,103 41,220 66,218 £
Projected Households (2017) 11,739 29318 47,763 78,133 g
Low to High End Projection Bounds 10,853 t0 11,833 27,299 10 29,669 44,542 to 48,755 73,596 to 81,083 5
Forecasted Households (2022) 11,926 -2'9‘_35;@_: 49,015 79,947 §
o
i == == ==
289 186 18 62 E_
m 185 ] e 2
286 185 1 L] 61 3
265 N e ——— 184 8 s 61 &=
284 - i 5 184 4 A 8 :: E
Al o Dilonm
281 L 183 H ] H H b =
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@ '.\':§ i:@ 51@ )9‘ fﬁs@ ,"lv@ \dt o B?P ‘,\0‘ & p& )ﬁ‘ '.9“ "@ .‘\G& o ﬁa& '.\‘jk ‘b@& @ >® 2~® ,"I-@ @ o 5‘-$§ }@ h&’ h@ PG& !‘:@ !‘? ,\:} & 2_
« -ﬁ*‘ ® < 2
=1}
Population Past 8 Qtrs 10-Q2 11,883 29,043 - 46,809 76,388 :
Population Past 7 Qtrs 10-Q3 11,783 -08% 28,833 -07% 46,566 -0.5% 76,032 05% | §
Population Past 6 Qtrs 10-Q4 11,765 -0.1% 28,857 071% 46,671 02% 76,203 02% | E
Population Past 5 Qtrs 11-Q1 11,730 -0.3% 28,792 -02% 46,578 -0.2% 76,064 -02% | 2
Population Past 4 Qtrs 11-Q2 11,760 0.3% 28,851 0.2% 46,606 071% 76,150 0.1% é
Population Past 3 Qtrs 11-Q3 11,747 -0.1% 28,851 -0.0% 46,642 0.1% 76,190 0.7% |~
Population Past 2 Qtrs 11-Q4 11,756  0.1% 28,861 00% 46,635 -0.0% 76,263 01% | 3
Population Past 1 Qtrs 12-Q1 11,697 -0.5% 28,827 -01% 46,603 -0.1% 76,290 00% | ®
Estimated Population in Households (2012) 27,666  98% 69,800  98% 114,537 91% 186,567  98% é
Estimated Persons per Household (2012) 2.4 2.4 2.5 2.4 B
Estimated Household Density (2012) 283 psm 183  psm 78 psm 61  psm §
Projected Population in Households (2017) 27,798 97.6% 71,064 981% 117,464 97.5% 191,162 97.8% %
Family Households 7,303 62% 18,987 66% 31,222 67% 51,436 67% E
Married Couple Household 4,231 36% 12,730  44% 22,229 48% 37,084  49% =
Married Couple Household With Children 1,226 10% 4,393 15% 8,147 17% 13,520 18% §,
Married Couple Household No Children 3,004  26% 8336  29% 14,083  30% 23564  31% | 2
Male Householder 483 4% 1,298 5% 2,144 5% 3,575 5% ;
Male Householder With Children 135 1% 524 2% 917 2% 1,480 2% g
Male Householder No Children 349 3% 774 3% 1,227 3% 2,095 3% £
Female Householder 2,590 22% 4960 17% 6,849 15% 10,777 14% | <
Female Householder With Children 1,252 1% 2,460 9% 3,657 8% 5,854 8% | §
Female Householder No Children 1,338 1% 2,500 9% 3,192 7% 4,923 6% g
Non Family Households 567 5% 1,383 5% 2,590 6% 3,722 5% §
One person households 3,821 33% 8,446  29% 12,775  21% 21,150  28% é
R : =
1 Person Household 3,821 33% 8,446 29% 12,775 271% 21,150  28% E
2 Person Households 3,709 32% 9,703  34% 15,958  34% 26,234 34% §
3 Person Households 1,904 16% 4,819 17% 8,034 17% 13,052 17% ::3
4 Person Households 1,279  11% 3,398 12% 5,840 13% 9,474 12% | &
5 Person Households 576 5% 1,548 5% 2,554 5% 4,127 5%
6 Person Households 240 2% 556 2% 906 2% 1,434 2%
7+ Person Households 161 1% 347 1% 521 1% 836 1%
©2012, The Shopping Center Group, Atlanta, GA 770-955-2434 -60of 8- Demaographic Source: Synergos Tech - PopStats / TIGER Geography 0412
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Our care-givers are
compassionate

and loving individuals
who are dedicated

to making a difference

in the lives of our clients.

Enjoy the comforts of your own home!
Our services include: companionship,
transportation, meal planning, meal
preparation, light housekeeping, running
errands, sitter services, medication
reminders, bathing assistance,
assistance with bill paying and more!

Each care-giver is selected through a
comprehensive screening process
including: criminal background
screening, personal and business
reference checks, bonded, insured,
DPS safety reports and more!

)

Signature

“In-Home Care, Inc.

ssssssss



EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qtr/ 12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
Est. Average Hdusehold Income (2012) $43,617 $50,551 $52,018 $52,963
Census Average Hhlid Income (2000) $38,699 $43,448 $43,080 $43,006
Average Income Change (2000 to 2012) $4,918 1.1% $7,104 14% $8,938 1.7% $9,957 19%
Est. Median Household Income (2012) $33,988 $40,810 $42,108 $42,751
Census Median Hhld Income (2000) $29,375 $32,851 $33,258 $33,736
Median Income Change (2000 to 2012) $4,613 1.3% $7,959 2.0% $8,850 2.2% $9,015 22%
Est. Per Cap.ita Income (2012) $18,311 $20,809 $20,937 $21,482
Census Per Capita Income (2000) $16,394 $18,052 $17,513 $17,536
Per Capita Income Change (2000 to 2012) $1,917 1.0% $2,757 1.3% $3,424 16% $3,946 19%
Hhld Income $0 to 14,999 2,859 24% 5,668 20% 9,085 20% 13,911 18%
Hhld Income $15,000 to 24,999 1,802 15% 4,207 15% 6,120 13% 10,540 14%
Hhld Income $25,000 to 34,999 1,576 13% 3,455 12% 5,402 12% 9,223 12%
Hhid Income $35,000 to 49,999 1,673 14% 4,175 14% 6,862 15% 11,332 15%
Hhld Income $50,000 to 74,999 1,942 17% 5,221 18% 8,650 19% 13,880 18%
Hhld Income $75,000 to 99,999 871 1% 3,011 10% 5,053 11% 8,233 11%
Hhld Income $100,000 to 124,999 415 4% 1,355 5% 2,438 5% 4,215 6%
Hhld Income $125,000 to 149,999 243 2% 711 3% 1,358 3% 2,285 3%
Hhld Income $150,000 to 174,999 127 1% 370 1% 627 1% 987 1%
Hhld Income $175,000 to 199,999 131 1% 340 1% 584 1% 874 1%
Hhld Income $200,000 to 249,999 21 0% 98 0% 165 0% 330 0%
Hhld Income $250,000 to 499,999 28 0% 135 0% 224 0% 454 1%
Hhld Income $500,000 or More 3 0% 11 0% 19 0% 43 0%
Hhld Incomes Below Median Income 4,662 39.9% 13,330 46.3% 20,607 44.2% 33,675 44.1%
Hhld Incomes at the Median Income 1,576 13.5% 4175 145% 6,862 14.7% 11,332 149%
Hhid Incomes Above Median Income 5,453 46.6% 11,311 393% 19,118 41.0% 31,301 41.0%
y N
Household Income Distribution (in 1,000's)
35%
30%
- g 30.00 mi drive distance
25% —I7l|:\
20% \\ ‘/"a‘\ m=== 20.00 mi drive distance
15% 3 \'\
10% —2
5% \_—\—
0% . . . . — - - =g 5.00 mi drive distance
$0t0$15 $1510%35 $35t0350 $50t0$75 $7510$100 $100 to $1255125 to $150$150 to $200$200 to $250 $250 Plu
AL
Total Number of Businesses 981 2,030 2,629 4,356
Total Number of Employees 18,301 37,102 50,235 80,210
Employees per Business 18.7to 1 18.31t0 1 19.1t0 1 184101
Residential Population per Business 289101 351101 447101 438101

©2012, The Shopping Center Group, Atlanta, GA 770-855-2434 -70f8- Demographic Source: Synergos Tech -
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& Gas System Service

Mr. Dan’s is one of the only FULL
SERVICE companies serving
{4 Anniston and surrounding areas.

* Plumbing System Remodels
® Excavation Equipment
¢ Drain Cleaning

Your #1 Cuaoice For PLuMBING AND GAS SERVICES

Mr. Dan’s Plumbing has been providing
repair, maintenance, remodeling and
restoration of plumbing and gas systems
| for more than 35 years. This company’s
&8 commitment to excellence for every
customer and every job is absolute.

| When you need plumbing help, call Mr.
| Dan’s Plumbing to contact your friendly,
| reliable, 24 hour emergency plumber.

Hours of Operation: P = e e o =

Monday - Friday: 7:30am-4pm | . b Pﬁdf.lg
Emergency Service

Emergency Service:
Monday - Friday: 4pm-7:30am
Saturday & Sunday: All Day

Your word is a lamp for my feet, a light on my path. Psalm 119:105 «




EXPANDED DEMOGRAPHIC PROFILE
1990 - 2000 Census, 2012 Estimates & 2017 Projections - as of 2nd Qlr /12
Calculated using Proportional Block Groups

Lat/Lon: 33.7005/-85.8345

US Hwy 431 & AL 21 (McClellan Blvd) 5.00 mi drive 10.00 mi drive 20.00 mi drive 30.00 mi drive
Anniston, Alabama distance distance distance distance
Group Quarters Population (2012) 684 1,371 3,017 4,311
Non-Institutionalized 110 16% 208  15% 1,647 55% 1,912  44%
College 0 0% 0 0% 1,406  47% 1,606 37% | =
Military 0 0% 0 0% 0 0% 0 0% |5
Other 110 16% 208  15% 241 8% 306 1% §
Institutionalized (Correctional, Medical, Othel 573  84% 1,163  85% 1,370 45% 2,399  56% E
Census Group Quarters Population (2000) 505 1,125 2,523 3,822 2
Projected Group Quarters Population (2017) 689 1,379 3,027 4,322 E
Forecasted Group Quarters Population (2022) 689 1,379 3,027 4,322 £
Historical Annual Growth (2000 to 2012) 179 2.9% 247  1.8% 493  16% 489 1.1% if,
Projected Annual Growth (2012 to 2017) 5 01% 8 01% 11 01% 11 0.1% %
Total Housing Units 13,556 32,439 51,925 85,565 §L
Housing Units, Occupied 11,691  86.2% 28,816 88.8% 46,587 89.7% 76,307 89.2% | »
Housing Units, Owner-Occupied 7,266 536% 19,055 58.7% 32,139 61.9% 53,574 62.6% E
Housing Units, Renter-Occupied 4,425 326% 9,761 301% 14,449 27.8% 22,733 26.6% -°'=;
Housing Units, Vacant 1,865 13.8% 3623 1M.2% 5338 10.3% 9,257 10.8% %
Owner Occupied Housing 7,266 19,055 32,139 53,5674 o
Home Values $0 to $9,999 277 4% 697 4% 1,156 4% 1,533 3% ';
Home Values $10,000 to $14,999 103 1% 297 2% 582 2% 1,137 2% ﬁ
Home Values $15,000 to $19,999 194 3% 387 2% 760 2% 1,375 3% E
Home Values $20,000 to $24,999 213 3% 461 2% 637 2% 1,343 3% E
Home Values $25,000 to $29,999 408 6% 789 4% 1,132 4% 1,533 3% ?E.z
Home Values $30,000 to $34,999 363 5% 504 3% 758 2% 1,206 2% | 3
Home Values $35,000 to $39,999 236 3% 420 2% 698 2% 1,475 3% E
Home Values $40,000 to $49,999 515 7% 965 5% 1,453 5% 2,510 5% §
Home Values $50,000 to $59,999 517 7% 976 5% 1,531 5% 2,642 5% ;
Home Values $60,000 to $69,999 597 8% 1,226 6% 2,056 6% 3,439 6% | &
Home Values $70,000 to $79,999 669 9% 1,376 7% 2,316 7% 3,598 7% 5
Home Values $80,000 to $89,999 766 17% 1,816  10% 2,837 9% 4,075 8% | S
Home Values $90,000 to $99,999 363 5% 1,103 6% 1,690 5% 2,710 5% E
Home Values $100,000 to $124,999 799 17% 2,359  12% 3,834 12% 6,361 12% %
Home Values $125,000 to $149,999 444 6% 1.871 10% 3,453 11% 5,683 17% | &
Home Values $150,000 to $174,999 192 3% 1,095 6% 1,982 6% 3,361 6% E
Home Values $175,000 to $199,999 161 2% 7172 4% 1,478 5% 2,516 5% :_i
Home Values $200,000 to $249,999 166 2% 816 4% 1,704 5% 3,067 6% | T,
Home Values $250,000 to $299,999 69 1% 371 2% 772 2% 1,472 3% E
Home Values $300,000 to $399,999 82 1% 357 2% 650 2% 1,323 2% | 3
Home Values $400,000 to $499,999 24 0% 100 1% 179 1% 374 1% é
Home Values $500,000 to $749,999 57 1% 163 1% 270 1% 457 1% | &
Home Values $750,000 to $999,999 50 1% 135 1% 21 1% 384 1% §
Home Values $1,000,000 or More 0 0% 0 0% 0 0% 0 0% é
Home Values Below Average Range 4,859 66.9% 11,017 57.8% 17,605 54.8% 28,577 53.3% E
Home Values at the Average Range 363  50% 2,359 124% 3,834 11.9% 6,361 11.9% | F
Home Values Above Average Range 2,044 281% 5,679 298% 10,700 333% 18,637 34.8%
Owner Occupied Average Home Value $92,771 $113,191 $117,463 $120,857
Owner Occupied Median Home Value $78,166 $93,946 $98,173 $99,191
22012, The Shopping Center Group, Atlanta, GA 770-955-2434 -80f 8- Demographic Source: Synergos Tech - PopStats / TIGER Geography 0412
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FOR YOUTH DEVELOPMENT @
FOR HEALTHY LIVING
FOR SOCIAL RESPONSIBILITY

Aquatics/Swim Team
Fitness

Summer Camps
Youth Sports

Anniston YMCA 1 M e m b e rs h i p ) Oxford or Now

29 West 14th Street

1710 Alabama Hwy 21 South
Anniston AL 36201 2 YMCAS! Oxford AL 36203
256-238-YMCA 256-832-YMCA

Visit us at www.ymcacalhoun.org

YMCA OF CALHOUN COUNTY




Wire your business for success: BUSINESS INTERNET BUSINESS PHONE BUSINESS SERVICES BUNDLES

SUCCESS IS ALL ABOUT
GREAT BUSINESS CONNECTIONS.

BUSINESS
SERVICES
SOLUTIONS

Ask about our
Internet + Phone
bundles starting
for less than

57 S/mo.

Your business is all about saving time, increasing

sales and improving profitability. That's why

Cable ONE Business gives you cutting-edge

connections you can count on to enhance your

reputation and boost your bottom line. So get

the services you want and the 24/7 support you
" need. Call Cable ONE and let's talk business.

CALL OR CLICK TODAY!

1-855-692-4145 coterersmsies CA=BLE ONE

Go to our business blog at (thewire.cablegﬁe.net) B USI N ESS

*Limited-time offer. Promotion prices quoted reflect our 3-year term commitment pricing when purchasing multiple services. Other discounts are available when signing multi-year
agreements. Other levels of services are available. Equipment, taxes and fees are not included in the above rate. Please read our Acceptable Use Policy for details. Call for additional
details and restrictions. Offer limited to Cable ONE serviceable areas only. All services not available in all areas.
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Visit our website www.exploremcclellan.com or call (256) 236-2011
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